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“Inaba is the World’s No.1 brand of Cat Wet Treats”

Footnote:"Source: Euromonitor;
2022 RSP, research conducted Jul-Dec 2023.” ;
“Inaba” brand is total of CIAO and Inaba brand.
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NOTE OF CONFIRMATION

Inaba Foods, Inc

2 Chome-11—-2, TAIYO LIFE NITHONBASHI BUILDING, 21F
Chuo City, Nihonbashi, Tokyo, 103-0027,

Japan

To Inaba Foods, Inc.

Euromonitor International Ltd (*Euromonitor™) hereby certifies that the findings of its
latest research support the Claim set out in the box below and hereby authorises Inaba
Foods, Inc to use the Claim on the Conditions set out on CERTIFICATION OF CLAIM.

Claim and Footnote (nb: references to *Claim” include the Footnote).

Japanese:

Claim 1: R No. 1 AT w RAF v o - ZFU TS5 Fowiaid

Alternative Language: R/ No. 1 ERAD T w AT w o - EFY—-OSHIC LS

Footnote 1: 2—0F=5—-1 25— -aFILill~ ; 2022 S/0\vEiEFER ; 20237 A~9 Al
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Claim 2: #®/ No. 1 AT w AT w52 Rouvild
Footnote 2: 1—0OF =% —# ; 2022 £/ 5EfE5EER ; 2023 7 A~ 12 AlCEMEn/zlEic s
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Yours sincerely

Chris Wetherall
Director
Euromonitor International Ltd.

Euromaonitor International Ltd Claim Certification
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About INABA Foods Co., Ltd.

An Ongoing Process of Business Development
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From Light Tuna Pioneer to Pet Food Leader!
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Based on specialized production control techniques and years of marketing
experience in the canned food industry, INABA Foods is extending its
production of pet foods, foods for human consumption, and the food-service
industry. Our pet food business continues to develop under the slogan,
Delighting Cats Around the World.
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(Billion USD)

- 56 L #EFE Sales trends

1$ =109 18$=109 yen
WE'E S5 purchasing power parity
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Thailand Factory
One of the World’s Largest Wet Food Factories
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Our World Wide Products
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Head Quarter
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Shizuoka Factory,
Head Office,
and R&D Center

Construction to be completed
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INABA

[naba 1s theWorld’s
Never Imitating | J O ° 1 brand
Never Imitated
of Cat Wet Treats

INABA




¥ Y, Inaba 1s the World’s NOI brand
L O. Y of Cat Wet Treats

*Source: Euromonitor; 2022 RSP, research conducted Jul - Dec 2023.
*“Inaba” brand is total of CIAO and Inaba brand.

Thank you to all cat parents throughout the world.
Without everyone’s support we were not able to achieve the world No.1 position.
We promise to keep on “Delighting cats around the world”

by continuing to make products that cat and cat parents love.




Thailand Factory

One of the World’s Largest Wet Food Factories
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US Factory

Start of Construction in July 2025
Completion of Construction in December 2026
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INABA hold the top share in the global market

for cat wet treats
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Our World Wide Products




About INABA Foods Co.,Ltd.

An Ong()ing PI’OCQSS Of [ Shizuoka Factory (in Japan) |

Business Development

Based on specialized production control techniques and

years of marketing experience in the canned food industry,

Shizuoka Factory No.4
(Construction completed in 2023)

INABA Foods is extending its production of pet foods,
foods for human consumption, and the food-service industry.

Our pet food business continues to develop under

Piika

the slogan, Delighting Cats Around the World.

A tschiio Ghatba

President of INABA Foods Co., Ltd.

Head Office and R&D Center
(Construction to be completed in 2026)

Our products are loved as a result of
our TV advertisements 1n Japan.
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From Light Tuna Pioneer to Pet Food Leader!
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Sales
(Billion USD)
. Sales trends
1 $=109 yen
purchasing power parity
8 —
6. \Churu|
| T
o ‘_ﬁ
[ |
Q‘* “
b =4 2 rlh!':{ = |
i it i |
2 (et ?";.i:'l.l;-',-_ |
2 !

2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031

2032



